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DETAILED ACTION 

1 . This action is responsive to the paper(s) filed 3/31/2009. 



Claim Rejections - 35 USC § 103 

2. The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a 
person having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived 
by the manner in which the invention was made. 

3. Claims 1, 3, 5, 9-10, 14-15, 17-18 are rejected under 35 U.S.C. 103(a) as 
being unpatentable over DeWolf et al (US 20020111172 A1) in view of Tripp et al 
(US6516337). 

4. Regarding claims 1,3,5,1 4-1 5, 1 7-1 8, DeWolf et al teaches location-based 
advertising provided to a user based on a profile that includes location history data. 
Paragraph 0087 states that the location profile can at least in part be built upon your 
history of Internet browsing and the geographic location of businesses/sites that you 
have visited on the Internet. Recognizing that the user has "visited numerous websites 
related to the "Outer Banks" (in North Carolina), the system can take this "external data" 
and use it in an estimation/determination of the location of a user as well form as a 
basis for delivering advertising for merchants/services relevant to that determined 
geographic location. Delivering location-based advertising (Outer Banks advertising) 
according to a common geographic location associated with numerous Outer Banks 
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web visits indicates that the Outer Banks is a popular geographic location for that user. 
DeWolf et al does not describe the details of how a business location can be 
determined for a visited web page. Tripp et al teaches what is typical of search engines 
- a database or index is created which correlates web page URLs to a categorization of 
that webpage. This predefined database can then be used to retrieve the stored 
categorization of any web page stored in the database/index [fig 1 , col 2: lines 40-49]. 
Tripp et al also recognizes a need for this index database to store categorization 
metadata that includes a location for the web site. Tripp et al provides a geographic 
location component to the stored index database [fig 21]. It would have been obvious to 
one of ordinary skill at the time of the invention to have stored such an index database 
for use by DeWolf et al so that the geographic location of web pages can be determined 
accurately and quickly. The matching of a determined/estimated/predicted geographic 
location to pre-stored advertisements is inherently accomplished by storage of merchant 
locations in a database which is used to match to the stored user profiles, thereby 
providing advertising relevant to the determined user location, thereby providing the 
location-based targeted advertising desired by DeWolf et al. 

5. Regarding claims 9-10, tracking locations related to websites visited will result in 
a plurality of potential user locations. DeWolf et al does not mention other popular 
locations estimated for the user (say if the user has also been searching businesses 
web pages located in Florida). One of ordinary skill however would find it would have 
been obvious to one of ordinary skill at the time of the invention to have to have chosen 
an estimated location for a user based on web page geographic locations that represent 
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the strongest (or most popular) correlations to web pages visited. Doing so would be a 
predictable way to estimate the best chance at obtaining an accurate user-location as a 
user would tend to visit pages most relevant to his location. 

6. Claims 6-8, 11-13 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over DeWolf et al in view of Tripp et al and Hooper et al (US 20030009762 A1). 

Hooper et al also teaches providing customized advertising displays for users based 
upon their profiles. The profiles are created based upon various factors including 
demographics, residence location as well as Internet sites visited and the amount of 
time spent on each web site. It would have therefore been obvious to one of ordinary 
skill at the time of the invention to have also included time spent on visited web pages 
as a factor in determining user profiles which serve as the basis for the targeted ads of 
DeWolf et al. Official Notice is taken that it is well known to provide identification of 
Internet users by way of writing and reading cookies and matching to user account 
databases and would have been obvious to have done with the identified/tracked users 
of DeWolf etal. 

7. Claims 19-23 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over DeWolf et al in view of Tripp et al and Barnes, Jr. (US 20030065805 A1). 

Barnes, Jr. also teaches location-based advertising but also includes advertisers 
bidding on desired targeting criteria in order to have their ads included with search 
results for a user who has performed an Internet search 238]. It would have been 
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obvious to one of ordinary skill at the time of the invention to have provided these 
features with that of DeWolf et al in order to enable ads on search pages. 



Response to Arguments 

8. Applicant argues that DeWolf et al uses browsing activities and locations 
traveled. Again, not only do applicant's claims fail to preclude auxiliary information 
(GPS usage, locations traveled), DeWolf et al clearly states that the relied upon 
"external data" of website visitations can be used in any combination with some or all of 
the other methods. This is taken to include a teaching for determining user location 
based solely on web sites visited. 



Conclusion 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Jeffrey D. Carlson whose telephone number is 571-272- 
6716. The examiner can normally be reached on Monday-Fridays; off alternate Fridays. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Eric Stamber can be reached on (571)272-6724. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 
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